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REAL VIENNA – where 

the real estate industry meets

REAL VIENNA is THE platform for business 

and networking opportunities for projects 

across industries and countries as well as 

investments and fi nancing focused on Central 

and Eastern Europe. The REAL VIENNA 

plays a pivotal role in bringing together leading 

developers and decision-makers of all major 

real estate areas as well as representatives 

of important cities and regions in Central and 

Eastern Europe.

Let your company take center stage and be 

sure to invite selected interested parties and 

potential clients. Take this opportunity to talk 

to people in a comfortable environment. As a 

bonus, we offer a comprehensive program of 

events and top-notch networking opportunities!

REAL VIENNA 2011 – your must-attend 

event for real estate business in CEE

3 Meet delegations of capital cities and   

 metropolitan areas as well as leading   

 developers and decision-makers 

3 Talk to potential investors/fund   

 representatives as well as tenants looking  

 for suitable projects 

3 Benefi t from the attendance of a top-notch  

 expert audience 

3 Participate in fi rst-class ‘Property Talks’ 

 and complementary events 

WWW.REALVIENNA.COM

WHERE THE NEW EUROPE IS BUILT.
24 – 26 MAY 2011, MESSE WIEN, VIENNA
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Foreign buyers

From Russia 
with Love
In recent months, real estate agencies in Slovenia 

have noticed a curious trend: a dramatic increase 

in interest from Russia. Attracted by beautiful 

landscapes and the many cultural similarities, more 

and more Russians are considering opting for life in 

the country. In so doing, they are giving the Slovenian 

property market a significant boost.

By Claire Read

REAL ESTATE SPECIAL
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however, that has changed. Now 
-&",.!),%!(+#!4&55$)."$#!) !65&7-
enia Estates are receiving numer-
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those whose phone numbers be-
gin with international dialing 
code 7.

89!,&:!.$ !)0&",%!;7$! &!$+.( !
$,/"+0+$#! )!:$$<! 10&2!3"##+)=>!

#)?#!-&",.@!8A(0$$!&1! ($!5)# !1&"0!
properties we have sold have been 
 &!3"##+),#@>

On the ball
B44&0%+,.!  &! 0$)5!$# ) $!).$,-

cies, the interest has been sudden 
),%!0$4$, @!6&!:(?!()7$!3"##+),#!
%$4+%$%! &!5&&<! &:)0%#! (+#!#2)55!
4&", 0?! +,!  ($!($)0 !&1!C"0&D$E!
-&",.! #)?#!  () !  (&#$! :(&! )D-
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with life in their home land as an 
important reason for considering 

Slovenia. The prevalence of open 
green spaces, friendly people 
and reliable services doesn’t hurt 
either.
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erty Slovenia agency specialises 

in luxury apartments and hous-
es, agrees that the beautiful sur-
roundings and quality of life are a 
big draw. She says the good food, 
economic stability and European 
Union membership are also ap-
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Home Ownership 
out of Fashion?
Job mobility in its primitive, rudimentary sense is the 

ability or willingness of a worker to move his or her home 
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in terms of expert literature, implies the eagerness of 

a person to follow the trends set by his or her interests 

and potential within economic possibilities and given 

opportunities that are sometimes beyond the boundaries 

of his or her primal geographic area. The Slovenian 

mentality regarding home ownership strongly opposes this 

logic. Let’s take a look at why.

Slovenia has one of the highest homeownership rates in Europe. 

Owning one’s house or apartment is a status symbol, it means more 

 !"!#$"%&'(#)*$+,-&"!.&$+&$'&/!(0'&#/!+*$1)+$/!&+/&2$'&/*&2(*&%(3"#,&4/*&
4)+)*(&4"5$%,&3(!(*"+$/!'6&7)+&$+&"%'/&5("!'&%/8(*&3(/3*"92$#&5/1$%$+,&
4/*&/1:$/)'&*("'/!'&;&$+&$'&5/*(&.$4 #)%+&+/&5/:(&4*/5&"!&"*("&82(!&
'(%%$!3&"&2/)'(&/*&"9"*+5(!+&$'&$!:/%:(.6&

<2,&$'&3(/3*"92$#&=/1&5/1$%$+,&'/5(+$5('&!(#(''"*,>&?!&*(#(!+&+$5('&
5/*(&"!.&5/*(&#/59"!$('&2":(&4"#(.& +2(&!((.& +/&#2"!3(& +2($*&
'+*"+(3$('& $!&/*.(*&+/&#"+#2&)9&8$+2&*$'$!3&.(5"!.'&$!&+2(&5"*@(+&
"!.& +2$'& $!(:$+"1%,&#"%%'& 4/*&2$32(*& %"1/)*&5"*@(+&A(B$1$%$+,6& C/1&
9*/ %('&"*(&#2"!3$!3-&#/59(+(!#,&*(D)$*(5(!+'&"*(&(:(*&3*/8$!3&
"!.&%$4(E%/!3&=/1&+(!)*(&$'&9"*+&/4&"!&(*"&+2"+&2"'&%/!3&'$!#(&9"''(.6&
</*@(*'&5/:(&1(+8((!&.$44(*(!+&=/1'&/)+&/4&+2($*&/8!&$!+(*('+&/*&+2($*&
#/59"!,0'&*(D)('+&"!.&+2"+&5/1$%$+,&4*(D)(!+%,&1*$!3'&)9&+2(&')1=(#+&
/4&*(%/#"+$/!6&F!.&$4&,/)&/8!&,/)*&2/)'(&/*&"9"*+5(!+&"!.&2":(&
('+"1%$'2(.&"&2/5(-&$'&+2$'&"##(9+"1%(>&

G*/5& +2$'& 9/$!+& /4& :$(8& 2(".2)!+(*'& "*(& 4"#$!3& "& .$44$#)%+& +"'@&
"!.&9$!9/$!+$!3&+2(&1('+&#"!.$."+('&4/*&=/1'&$'&/!%,&+2(& *'+&'+(96&
H2"%%(!3$!3&+2(&3(/3*"92$#&*$3$.$+,&/4&!/+&/!%,&=/1&#"!.$."+('-&1)+&
"%'/&#%$(!+'&$'&+2(&!(B+&"!.&(:(!&5/*(&.(5"!.$!3&'+(96&&I(+0'&+"@(&4/*&
(B"59%(&"&2$32&9*/ %(&=/1&/9(!$!3&$!&"&*(5/+(&*(3$/!&/4&J%/:(!$"6&?'&
+2(*(&"&2$32&9*/ %(&#"!.$."+(&"%*(".,&%$:$!3&+2(*(>&K/+&!(#(''"*$%,6&
L)*&=/1&"'&2(".2)!+(*'&$'&"%'/&+/&'2$4+&+2(&5$!.'(+&/4&/)*&#%$(!+'&"!.&
"%%/8&+2(5&+/&#/!'$.(*&+2($*&/9+$/!'M&#2//'$!3&+2(&1('+&#"!.$."+(&4/*&
"&9/'$+$/!&(:(!&+2/)32&+2"+&#"!.$."+(&5",&!/+&%$:(&$!&+2(&"*("&/*&
"%%/8$!3&"&#"!.$."+(0'&"..*(''&N"!.&8$+2&+2"+&%/8(*&+*":(%&(B9(!'('O&
+/&/)+8($32&/+2(*-&"!.&$!&/)*&/9$!$/!&5/*(&$59/*+"!+-&4"#+/*'&')#2&"'&
#/59(+(!#,6&

?!&+$5('&/4&*$'$!3&9*/4(''$/!"%&5/1$%$+,&.(5"!.'-&$'&2/5(&/8!(*'2$9&"!&
"''(+&/*&"&%$"1$%$+,&2$!.*"!#(>

P2(*(&$'&!/&"1'/%)+(&"!'8(*&+/&+2$'&D)('+$/!6&P2(&9*/1%(5&$'&5)#2&
5/*(&#/59%(B&'$!#(&2/5(&/8!(*'2$9&$'&!/+&+2(&/!%,&4"#+/*&$!A)(!#$!3&
=/1&5/1$%$+,&;&"3(-&5"*$+"%&/*&*(%"+$/!'2$9&'+"+)'-&#2$%.*(!-&$!+(*('+&
9*$/*$+$('-&'/#$"%&'+"!."*.'-&8"3(&"99(+$+(-&(+#6-&"%'/&9%",&"&9"*+6&
<(&5)'+&"'@&/)*'(%:('&"'&$!.$:$.)"%'&$4&2/5(&/8!(*'2$9&$!&"&'9(#$ #&
"*("&.(+(*5$!('&/)*&8",&/4&%$4(-&/*&"'&9/+(!+$"%&(59%/,(*'&$4&#2//'$!3&
"&%/#"%&#"!.$."+(&4/*&"&=/1&/9(!$!3&$'&"!&"1'/%)+(&5)'+6&F4+(*&"%%-&
J%/:(!$"&$'&1,&3(/3*"92$#&'+"!."*.'&"&'5"%%&#/)!+*,&"!.&82"+&8(&#"%%&
Q%/!3E.$'+"!#(&+*":(%R&5",&$!&/+2(*&S)*/9("!&/*&8/*%.8$.(&#/)!+*$('&
seem laughable.

 !"#$%$&'"()*%+$&",-./%"01.1.1

T*/ %&.6/6/6
T"*5/:"&UV-&WXXX&I=)1%="!"-&J%/:(!$"

T2/!(M&YVZ[&XW&\ZX&U]&XX&
G"BM&YVZ[&XW&\ZX&U]&X^

SE5"$%M&9*/ %_9*/ %E3*/)96#/5
88869*/ %E3*/)96#/5

T`LG?I&$'&"!&$!.(9(!.(!+&2)5"!&*('/)*#('&5"!"3(5(!+&#/!')%+"!#,-&('+"1%$'2(.&"'&

"&%$5$+(.&#/59"!,&8$+2&9*$:"+(&#"9$+"%&$!&W^Z 6̂&?+&8"'&+2(& *'+&#/!')%+$!3&#/59"!,&$!&

J%/:(!$"&"!.&$!&JS&S)*/9(&+/&9*/:$.(&(B(#)+$:(&'("*#2&"!.&'(%(#+$/!&'(*:$#('6

P2(,&/9(*"+(&$!&J%/:(!$"-&H*/"+$"-&J(*1$"-&7/'!$"&"!.&a(*b(3/:$!"&N7$aO-&

c"#(./!$"-&F%1"!$"-&d/'/:/&"!.&c/!+(!(3*/6

P2(&%/3/&'",'&$+&"%%M&P2*((&'5$%$!3&4"#('-&*(9*('(!+$!3&2"99,&H%$(!+- 

2"99,&F99/$!+((&"!.&2"99,&H/!')%+"!+6

D0$4+) $%@!B,%!#($!)0."$#! ($!+2-
portance of cultural connections 
between the two nations shouldn’t 
be discounted.

83"##+),#!1$$5!)!4&,,$4 +&,! &!
(&2$!($0$=>! *)<&D+,!D&+, #!&" @!
865&7$,+),#!()7$! ($!#)2$!0&& #!
)#!3"##+),#!G!:$!)0$!'& (!65)7+4!
nations, so the cultural and lin-
guistic differences are not that 
.0$) @>

B#!1&0!  ($!  +2+,.!&1!  ($! +, $0-
$# =! *)<&D+,! #"#D$4 #! )! 4$0 )+,!
footballing competition may have 
D5)?$%! )! D)0 @! 8H($,! 65&7$,+)!
<,&4<$%!3"##+)!&" !&1! ($!H&05%!
I"D!/")5+;$0#=! ($0$!:)#!)!5& !&1!
D0$##!4&7$0).$!)'&" !+ !+,!3"##+)=>!
#($! #)?#@! 8A(+#!2)?! ()7$! (+.(-
5+.( $%!65&7$,+)!),%!+ #!5&4) +&,@>

Branching out
The coverage may also have 

highlighted the massive variety 
of landscapes in the country. Once 
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Capitalising on the 
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Understandably, real estate 
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Slovenian coast is still very popular with 

Russian buyers looking for a holiday home

Properties in the countryside are also sought after


